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Getting more leads is the number one objective 
for almost every manufacturer we talk to. 

In this brief report, you’ll learn how to improve your lead generation efforts with one easy strategy:

Track your RFQ form submissions in Google Analytics. 



How to track RFQ form submissions in Google Analytics  

Step 1: Ensure people are taken to a thank you page on your website after they 
submit the RFQ form.

 

Example:   yourwebsite.com/rfq/thank-you 

 
This is typically done by updating WordPress form 
plugin settings.



How to track RFQ form submissions in Google Analytics  

Step 2: Create a Goal in Google Analytics.

• In Google Analytics, open the Admin page. 

• Find your web property, then the View column. Click Goals. 

• Complete the form: 

• In Goal Description, choose Destination as the Type.

• In Goal Details, add your thank you page URL as the 

Destination.

• Save the Goal. 

• Ensure it’s toggled on.



How to track RFQ form submissions in Google Analytics  

Step 3: Import Goal to your Google Ads account (if applicable)

• Login to Google Ads.

• Import the goal under Tools & Settings. 



How to track RFQ form submissions in Google Analytics  

Result: View RFQ form conversions in Google Analytics!

• You can now view Goal conversions for specific reports, including the Acquisition / All Traffic / 

Channels report. 

• Look for the Conversions box at the top of the report. 

Not all reports have this function.



If you’ve been struggling with getting more leads from 
your website, we can help. 

A boutique marketing communications agency, Huff Industrial Marketing works exclusively with 
small, family-owned industrial manufacturers. Our clients stay with us because we deliver great 
results and top-notch customer service.
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